Information Bulletin 2026-27

Post Graduate Diploma in International Marketing and
Analytics (PGDIMA)

Online Registration Process
25" July 2026 - 10" August 2026
Merit and Interview Based Admission

Sri Guru Gobind Singh College of Commerce
University of Delhi



Sri Guru Gobind Singh College of Commerce
University of Delhi

Commencement of Online Registrations

25" July, 2026

Last Date for Submission of Online Registration

10" August, 2026

Merit and Interview Based Admission

Venue : Sri Guru Gobind Singh College of Commerce

Number of Seats

40

Prof. Kawal Gill
Officiating Principal

Prof. Paramjeet Kaur Prof. Gurminder Kaur Arora
Co-coordinator Coordinator



Message from the Chairman

Sri Guru Gobind Singh College of Commerce, established in
1984 by Delhi Sikh Gurdwara Management Committee is a
premier college of University of Delhi. The College has been
accredited A++ by National Assessment and Accredited
Council (NAAC). With a strong focus on academic excellence
and discipline we deliver exceptional outcomes. We firmly
believe that education is the key to a nation’s progress and
take it as our bounded duty to provide the best academic
training to the student. The college endeavors to equip
students with necessary knowledge and skills essential for
becoming accomplished in chosen fields. The college
facilitates internal support system to broaden the knowledge
base of students through numerous academic and cultural
forums, clubs and societies. It enhances their engagement
with the society and the industry. These varied learning
avenues allow the students to realise their potential. The
moral and ethical values envisioned by the college guide the
students throughout their lives.

Hard work and discipline are sure pathways for attaining success. And at this educational institution,
we support students in achieving their golden ambitions and ensure that their stay in the college is
meaningful and fruitful as well. The perseverance of today is the triumph of the future. The time and
effort you spend today are the deciding factors of your later years. As the chairman of this College, I
anticipate full participation and cooperation of students so that they can transform their dreams to
reality.  wish them all the best.

M.P.S. Chadha

Chairman, Governing Body



From the Principal’s Desk

“Journey of a thousand miles

begins with a single step.”
Lao-Tzu.

Sri Guru Gobind Singh College of Commerce has
always been a place where lives have been
transformed, and visions have been nurtured and
pursued into fulfilled dreams. We are driven by our
guiding principle of providing good quality
educational services. As a result, the College has
undergone outstanding transformations and
enhancements since its inception. The College has
made consistent endeavors to live up to the ideals and M
teachings of the tenth Guru, the great Saint Soldier,
Guru Gobind Singh Ji, enshrined in the insignia of the B
College, “Manas ki Jaat Sabhey Aekey Pehchaanbo”,
which means all human beings have equal rights of
fraternity, identity and justice.

In an enabling process of growth and learning, the College aims to facilitate the students to keep
abreast with the latest academic challenges. With a team of dedicated and experienced administrative
and academic staff, our college continuously strives for fulfilling the academic aspirations of our
students.

Our institution believes that education is not just about attaining wealth and gain, but is a path to
ensure personal fulfilment and development. We always try to imbibe in our students the important
qualities required to be good responsible citizens who can make a significant impact on the society.
Hence, our focus is to not only give our students knowledge but also provide a platform for them to
learn and inculcate positive skills that will empower them to build a career along with making
meaningful contributions to society atlarge.

Prof. Kawal Gill
Officiating Principal



Coordinator’s Message

In an era characterized by rapid globalization, liberalization,
and transformative advancements in information
technology and communications, businesses are compelled
to transcend geographical boundaries to maintain a
competitive edge. The economic, social, and political
landscapes are undergoing profound changes, rendering
traditional borders increasingly irrelevant. To navigate
these complexities and harness emerging opportunities, Sri
Guru Gobind Singh College of Commerce, affiliated with the
University of Delhi has been offering Post Graduate
Diploma in International Marketing (PGDIM)—a _
comprehensive one-year, full-time program since over more
than two decades which was meticulously designed toequip
aspiring managers with the requisite knowledge, skills, and o
acumen to comprehend the intricacies of international
business and adeptly address cross-cultural and cross- }
market challenges. This interdisciplinary course seamlessly £
integrates management principles with information

technology, fostering effective decision-making in a dynamic global environment.

Starting July 2026, the restructured Post Graduate Diplomain International Marketing and Analytics
(PGDIMA), which proposes to integrate marketing, Al & Analytics, will follow the Post Graduate
Curriculum Framework (PGCF) in line with the National Education Policy (NEP). This framework is
designed to provide flexibility and academic rigor to post graduate students, enabling them to pursue
restructured industry and market-oriented diploma while also benefitting from multi-disciplinary
and skill-oriented approach of NEP.

Prof. Gurminder Kaur Arora
Department of Commerce



About the College

Sri Guru Gobind Singh College of Commerce is a
co-educational institution offering
Undergraduate and Post Graduate courses of
University of Delhi. Established in the year 1984,
it is a relatively young college as compared to
other colleges in the University. It is managed by
the Delhi Sikh Gurdwara Management
Committee, a statutory body, constituted under
an Act of Parliament. The college is named after
the tenth Sikh Guru, Sri Guru Gobind Singh Ji.

Drawing inspirations from the teachings of Sikh

Gurus, the college helps its students to imbibe
moral and spiritual values having universal
acceptance. Sri Guru Gobind Singh College of
Commerce is centrally located with spacious and
beautiful curated grounds, lined by the Delhi
Metro and the iconic TV tower, adding
magnificence to the location. Only a stone’s
throw away is the Neta ji Subhash Place Business
Center, Hotel City Park and Delhi Haat. The
college campus is spread over 10.7 acres, it
possesses modern infrastructure including
spacious classrooms, sprawling grounds, a well-
equipped library, highly sophisticated computer
labs, seminar hall and conference room and
newly constructed hostel facility for girls. Apart
from academic excellence, the thrust is also on
personality development and group dynamism
for which sports facilities of national standards
for cricket, volleyball, basketball, lawn tennis,
table tennis etc are available. The college has a
well-equipped gymnasium named after
Sahibzada Jujhar Singh ji and a world class
shooting range have been developed few years
back. The college also has over 40 societies and
clubs to cater to diverse learning needs of
students. A few prominent societies are-Misba,
(Dance), Vismaad (Divinity), Manchantantra
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(Drama), Invictus (Photography), Surveen
(Music), NSS (National Service Scheme), Miraki
(English Literary Society), Enactus
(Entrepreneurs in action), Rotaract Club, Soch
(

Entrepreneurship Cell), Jagriti (Enabling unit),

Finance and Investment Cell, Cross Swords
(Debating Society), Quest (The Quizzing
Society), Khalsa Warriors (Gatka), Raunaqan
(Giddha) and Bhangra teams. Students of
SGGSCC not only excel in academics but also
bloom in an environment conducive to holistic
growth and development. Our mission is to
develop future leaders in business, government
and academia by offering excellence in
Undergraduate and master’s level training in
economics and commerce with a focus on
analytical rigour, quantitative methods and
related communication skills.

The Path of Excellence:
SGGSCC’s Journey from A to A++

It is said that journey of a thousand miles begins
with a single step. We at SGGSCC, however,
have taken one big leap. We are forever
committed to change and improvement. The



staff, governing body, students and all its

stakeholders work towards continuous growth

and progress of the college and humanity in
general. An affirmation of this, is the recognition
awarded to the college by NAAC with an “A++”
grade, a giant leap from grade “A” awarded in
2016 cycle.

College Library

The college library came into existence along

with the foundation of the college in 1984. The |

collection of the library at present consists of
more than 46,935 books, 100 bound volumes of
important journals and about 540 CDs. The
library has a rich collection of books on
Commerce, Economics, Mathematics, Computer
Science, Management and Sikhism. The library
regularly subscribes to about 25 newspapers, 50
journals and magazines (Indian as well as
International) on a variety of subjects. A Sikh
Study Center with all the modern facilities is a
part of the library. This is the first centrally air-
conditioned college library of University of
Delhi and is equipped with all modern facilities
such as microfilming section, reprographics
section, a small computer Centre and an audio-
visual room along with NETTLIB library
software.

A spacious and well-equipped reading room is
provided for the students that offers a quiet
environment for self-learning. Around five
hundred textbooks are available for students

use.

Computer Labs

The college has five ultra-modern centrally
air conditioned, well-furnished and fully
illuminated independent computer labs to cater
to the needs of all the departments. It has two
servers for Windows-NT and Linux multiuser
operating systems each with 35 PC nodes
equipped with Multimedia kits and interfaces to
laser printers and a scanner. The labs provide the
internet facility accessible on each node. The
college has fitted out Intranet Wi-Fi Service and
Broadband Internet facility for students and
teachers. All labs and cyber-rooms on different
floors of the library provide the Broadband
Internet Service.

Audio Visual Aids

Audio-Visual aids like LCDs, OHPs, TV, DVD
Player, Camera etc. are available for making
presentations in the course of lectures, seminars
and workshops.

Auditorium, Conference Room and
Seminar Hall

~ The college has a fully air-conditioned state of

the art auditorium, Sahibzada Ajit Singh
Auditorium, with a seating capacity of five
hundred. This is the nerve centre of cultural
activities of the college and it is a pleasure to
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watch dance performances, plays, prize
distribution etc. on a spacious, well-lit stage. In
addition, the college also has a conference room

and two seminar halls for conducting various
inter and intra college events.

Bank

A branch of Punjab and Sind Bank is available in
the college premises for the convenience of
students and staff. The bank provides ATM
Facility along with the opening of saving account

under SARAL scheme for the convenience of =

students.

Girls Hostel

A recent addition to the college infrastructure is
the girls” hostel, named after “Mata Sahib Kaur,”
ji. The state-of-the-art girls” hostel has 43 well-
equipped rooms and can house 120 girl students.

Scholarships

The college gives merit-based scholarships
based on excellent academic performance and
low economic background. Scholarship/Fee
concession is provided to the deserving/ needy
students admitted to PGDIM Courses also.




About the Course

Sri Guru Gobind Singh College of Commerce, under the aegis of Department of Commerce, Delhi
School of Economics, has made consistent efforts to diversify into professional courses providing
students with interesting options to the conventional careers. The Post Graduate Diploma course in
International Marketing and Analytics (PGDIMA) is designed to give students command of data
driven decision making, empowering them with tools to transform data into impactful business
strategies and thus understand the intricacies of market dynamics in an increasing digital

marketplace.

Academic Session

Proposed Duration is from August 2026 to
May/June 2027*.

First Semester
Scheduled to start from August 2026 and end in

December 2026.

Second Semester
Scheduled to start from January 2027 to May/

June 2027.

* Exact dates would depend on the Academic
Calendar of the University of Delhi for the year
2026-27.

Eligibility Criteria

General Category
This course is offered to graduates from all

disciplines who have secured a minimum of 50%
aggregate marks in their Bachelor’s degree. For
applicants whose institutions follow a CGPA
(Cumulative Grade Point Average) grading
system, the CGPA will be converted to the
equivalent percentage based on the institution’s
conversion formula.

Reservation
(i) 50% of total seats are allotted to Sikh

minority students.

(ii) 3% seats are reserved for candidates with
physical disability.

(iii) Children and /or widows of personnel of
armed/Paramilitary Forces killed/
disabled in action during the wars from
1947-1948 onwards or those who died
while on duty, shall be allowed relaxation
of 5% in minimum eligibility requirements.

Foreign Students
Eligibility conditions for the foreign students

will be the same as for the general category
students.

Others
The provisional admission of the candidate

whose result has not been declared will be done
as per University of Delhi notification in this
regard.

Evaluation

The minimum marks for passing the
examination shall be 45% in each paper and 50%
in aggregate for the award of Diploma. If a
candidate is absent/fails to secure 45% in any of
the paper/s in first semester, he/she will be
promoted to the second semester and will have
to appear in those papers of first semester
examination to be held in the subsequent year as
an ex-student as per the rules of the University.



If a candidate is absent/fails to secure 45%
marks in any paper/s of second semester, he will
have to appear in those paper/s in the second
semester examination to be held in the
subsequent year as an ex-student as per the rules

of the University.
If a candidate fails to secure 50% marks in

aggregate in both the semesters but secures at
least 45% marks in each paper, then he can
appear in any paper (s) of first/second semester
along with the second semester examinations to
be held in the subsequent year. However, a
candidate will not be given more than two
chances in any paper as per the ordinance.
Candidate who has already received the
minimum pass marks in the project report
at the University examination shall not be
allowed to reappear in the examination. Project
Report will be submitted in original and

individually by each candidate.
No revaluation of answer sheets is permitted

as per therules of the University applicable to the
professional courses.

Attendance

The candidate must attend at least 75% of the
total lectures and practicals delivered during the
year in order to be eligible to appear in the final
semester examinations.

Pedagogy

To impart required knowledge and train the
students, the college proposes to use a
combination of classrooms lectures, interactive
sessions including presentations, group

discussions, panel discussions, guest
lectures, seminars and mid semester
workshops.

How to Apply

The online application form is available from
25" July 2026 on the college website at https://
www.sggscc.ac.in/ pgadmission/student. The
applicant should fill the form latest by 10"

August 2026.
The Registration fee is Rs.500. Payment

should be made online through Debit/Credit
Cards, Net Banking or UPI mode to the following
account:
Principal
Sri Gobind Singh College of Commerce
SB A/C No. 08941000005001
IFSC Code PSIB0000894
Punjab & Sind Bank, Pitam Pura, Delhi.

Refund Policy

The Registration fee once paid will not be
refunded or adjusted in any way.

However, if minimum number of seats are not
filled and course is not offered, registration fees
will be refunded.

Admission Criteria

Candidates will be selected for admission to the
course based on merit in the undergraduate

examination (85%) and interview (15%).

Fee Structure

A student admitted to the course will be required
to pay the fees as per the following structure.

1. Course & Other Fee 33,000
2 College & University Fee 37,370
3 AlumniFee 500
4 Security Fee 1,000
5. Examination Fee (Both Semesters) 2,780

TOTALFEE 74,090



Scheme of Study and Examination

Candidates will have to study nine core
papers, one skill-based course and one
project in one year duration of PGDIMA
Program.

All papers are compulsory.

The examination of each paper will be
conducted for 160 marks out of which 90
marks are for written semester end
examination, 30 marks are reserved for
internal assessment, and 40 marks are for
continuous assessment or practical. The
internal assessment will be judged based
on attendance, presentation, participation
in seminars, case discussions and mid
semester exams.

The duration of each written examination
will be 3 hours.

The project of the students will be
evaluated by internal and external
examiners separately, 120 marks each
dissertation / project work and 40 marks
for viva. Project work can begin from first
semester but will be evaluated on its
completion in 2™ semester.

N O > S =
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Course Curriculum

Total Numbers of Papers: 11
(Including Project Report)

Semester I

Introduction to Marketing Management
Introduction to Business Finance
Business Statistics and Research Methods
Data Science Using R

Managerial Economics

Strategic Business Communication

Semester I1

International Marketing

Business Analysis Using Python

Social Media and Digital Marketing
Introduction to Al and Machine Learning
Project Work

Schedule of Admission for Academic Year 2025-26

S.No. Particulars

O ©® N & O = W N

Commencement of Online Registration

Last date for submission of Online Admission Forms

Interview

Notification of First List

Admission Process, Document Verification & Payment of Fee

Notification of Second List

Admission Process, Document Verification & Payment of Fee

Orientation

Commencement of Classes

* Tentative Dates

Date

25" July, 2026

10" August, 2026

11" & 12" August, 2026

12" August, 2026 (2.00 p.m.)
13" & 14"™ August, 2026

16" August, 2026

17" & 18" August, 2026

19" August 2026*

20" August 2026*



Core Committee

Prof. Kawal Gill Prof. Gurminder Kaur Arora Prof. Paramjit Kaur
Officiating Principal Coordinator Co-coordinator
Department of Commerce Department of Economics

Dr. Ushveen Kaur Dr. Ankita Aggarwal Dr. Kriti Chadha
Assistant Professor Assistant Professor Assistant Professor
Department of Computer Science Department of Management Studies Department of Commerce

Mrs. Anju Mathur Mr. Bhupinder Singh Parmar
Training and PG Office Assistant
Placement Officer
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Faculty

Prof. Gurminder Kaur Arora

Coordinator, PGDIM

Department of Commerce

Sri Guru Gobind Singh College of Commerce
University of Delhi

Prof. Paramjeet Kaur

Co-coordinator, PGDIM

Department of Economics

Sri Guru Gobind Singh College of Commerce
University of Delhi

Mr. Saurabh Gupta

Assistant Professor
Department of Economics

Sri Ram College of Commerce
University of Delhi

Mr. Rajiv Ratan Bhatia
Executive Coach and Career Counsellor
BE(DCE), MBA (FMS), PGDCA(NITIE)

Mrs. Payal Goel
CS, MBA (Banking)
Former Assistant Professor at Gitarattan

International Business School, IP University

Dr. Ushveen Kaur

Assistant Professor

Department of Computer Science

Sri Guru Gobind Singh College of Commerce
University of Delhi

Ms. Saumya Satija

MBA, Delhi Technological university
Pursuing PhD from IIFT

Visiting Assistant Professor

Sri Guru Gobind Singh College of Commerce
University of Delhi

Dr. Jasmin

Ph.D. Centre for Economics and Planning, JNU
Visiting Assistant Professor

Sri Guru Gobind Singh College of Commerce
University of Delhi

Dr. Kriti Chadha

Assistant Professor

Department of Commerce

Sri Guru Gobind Singh College of Commerce
University of Delhi

Dr. Ankita Aggarwal

Assistant Professor

Department of Management Studies

Sri Guru Gobind Singh College of Commerce
University of Delhi
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PGDIM Highlights

PGDIM 2025-26

Orientation’25, held on 1st August, marked the
commencement of the academic session 2025-26
and welcomed the students into the dynamic
environment of our college in which the principal
highlighted the course’s relevance in today’s
globalized economy and the competitive
advantages it offers. The student’s magazine,
Youth Beat was released and a valuable
interaction with the previous batch allowed
students to gain insights from their experiences,
understand real-world challenges, and learn how
to navigate diverse situations with confidence
and adaptability. Fresher’s 2025 was a vibrant
and memorable occasion for the PGDIM batch,
offering students the opportunity to interact with
undergraduate peers and become an active part
of the wider college community. The event,
organized by the Student’s Union, was filled with
cultural performances, music, and energetic
band acts that created an atmosphere of
celebration and enthusiasm.

On 26th November, PGDIM organized an
online workshop titled Digital Marketing:
Insights for Tomorrow, conducted by Shruti

Bhola, a digital marketing specialist, public
speaker, Al expert, and strategist.

Further, on 30th January, the PGDIM batch
embarked on an industrial visit to the Coca-Cola
Happiness Factory, marking one of the
program’s key industry exposure initiatives. The
visit offered students firsthand insight into the
production processes of The Coca-Cola
Company, along with a deeper understanding of
operational management, quality control, and
large-scale manufacturing systems.

On 16th February, an offline workshop on
Finding Hidden Jobs Using Smart Search
Techniques was conducted for the PGDIM batch
by Parul Puri, a career strategist and Founder of
Collegence. The session focused on leveraging
advanced Google search strategies to uncover
job opportunities beyond traditional job portals.

The highlight of the year was the inaugural
edition of MarketSphere 2026, which marked a
proud milestone for the PGDIM program at the
college. The event featured an inspiring speaker
session by Ms. Shruti Malik, engaging marketing
exhibitions, a brand quiz, and an advertising
pitch competition. The
activities provided
students with a platform to
apply classroom concepts,
g explore innovative
marketing strategies, and
gain valuable industry
y insights. Beyond
academics, MarketSphere
became a celebration of
¥ teamwork and experiential
learning. Every student
contributed to the planning
and execution of the event,
strengthening leadership,



communication, and collaboration skills while
creating lasting memories and friendships. The
success of its first edition laid a strong
foundation for MarketSphere to become a
flagship tradition of the PGDIM programme

PGDIM 2024-25

Learning is not just about classroom lessons; it’s
about experiences that shape our vision and
prepare us for the world ahead. Post Graduate
Diploma in International Marketing (PGDIM)
program is more than an academic journey; itis a
blend of knowledge, experience, and
professional growth. Across the year, it has
created meaningful opportunities to connect
theory with practice and learning with real-
world exposure.

The academic year 2024-25 began on 1st August
2024 with an inspiring Orientation Session that
welcomed students into a dynamic learning
environment and launched the Youth beat
magazine. Soon after, the Pre-Nutrition
Workshop by Mrs. Neha Gupta focused on
wellness and mindful eating, encouraging
students to balance academic pressure with
healthy living. The joy of learning met the festive
spirit on 24th October 2024 during the Marketing
Mela, a vibrant Diwali celebration where
students showcased creativity and
entrepreneurial flair. The event provided a
practical platform to explore key marketing

concepts like behavior, pricing, and product
promotion. Adding to this, a guest lecture by Ms.
Shruti Bhola illuminated the world of Digital
Marketing with insights into online branding
and emerging trends.

The highlight of the PGDIM experience was the
industrial visit to the Coca-Cola Happiness
Factory on 7th February 2025. Students observed
the company’s advanced bottling and packaging
processes, witnessing the precision and
efficiency of automated machinery from filling
and labelling to final packing. This firsthand
exposure provided practical insights into
modern manufacturing techniques, quality
control, and technological integration. In an
enlightening Brand Management lecture, Dr.
Pranav Kharbanda decoded brand narratives,
exploring emotional and psychological layers of
brand positioning and consumer perception.
The academic year concluded with sessions on
Al in Business Analytics, wherein students
explored data analysis and visualization
techniques to support data-driven decision-
making, and an intensive SPSS workshop by Ms.
Neha Saini on 20th March 2025 enhanced their
research skills through statistical analysis and
data interpretation. Each of these events
contributed to a rich, well-rounded learning
experience. The PGDIM program remains
committed to nurturing future leaders in
international marketing, equipping students
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with knowledge as well as the confidence,
creativity, and competence to thrive in the
professional world.

PGDIM 2023-24

The orientation program of PGDIM batch 2023 -24
was held on 18th August 2023 to acquaint our 20th
batch of students with the course and campus. The
event started with the keynote address by
Principal, Dr. Jatinder Bir Singh followed by
alumni and faculty members. After the interactive
session, the Youth beat magazine was launched
which compiled literary pieces contributed by
students and faculty. The program ended with a
vote of thanks by the coordinator Dr Gurminder
Kaur Arora.

Traditional teaching pedagogy has its own role
in imparting knowledge, but practical exposure
and real-life industry experience play a vital role
in preparing the students to understand the
demands and challenges of real work
environment. An Industrial Visit to the Coca-
Cola Happiness Factory, also known as the Coca-
Cola Museum, located in Greater Noida was
undertaken with an aim of providing students

with practical insights into the operations and
marketing strategies of one of the world’s most
iconic beverage brands. The tour commenced
with a visit to the Coca-Cola Vault, where the
group had the privilege of viewing never-before-
displayed artifacts and learning about the
intricate bottling process. Witnessing the
production of Mazza, a popular beverage,
provided valuable insights into the meticulous
production processes employed by Coca-Cola.
The students were captivated by the historical
journey of Coca-Cola, tracing its evolution
from its inception to becoming a global
phenomenon. The museum’s interactive
exhibits and multimedia installations offered a
comprehensive understanding of the brand’s
heritage and significance in shaping beverage
culture worldwide.

A speaker session was organized featuring
Shawrya Mehrotra, the Founder and CEO of
Metvy. His engaging talk delved into his personal
and professional journey, offering valuable
insights on building startups, selecting the ideal
co-founder, and navigating the challenges of
fundraising. Attendees found his anecdotes and
strategies both enlightening and motivating.
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Youth Beat: PGDIM Annual Magazine

The PGDIM annual magazine “Youth Beat’ is a
platform for the students to showcase their
creativity and intellectual prowess and reflects
their diverse interests and talents. It consists of
well-researched and thought-provoking pieces
on a wide range of topics, including but not
limited to:

1. Recent developments in related fields of
study

Contemporary political and social issues
Research areas of interest

Personal anecdotes and experiences
Literary and artistic expressions

Campus events and initiatives

Short stories, poems

. Yeararound activities of the students

We believe that our magazine is a platform for
students to express themselves and showcase
their writing skills. We encourage students from
all disciplines and backgrounds to contribute
articles and share their perspectives.
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Alumni Speak

Being a part of the PGDIM has been one of the most fulfilling experiences of my
academic journey. This programme has been a journey of growth, self-
discovery, and transformation. The well-structured curriculum, combined with
industry interactions, practical projects, internships, guest lectures, and
experiential learning, gave me a strong understanding of international
marketing while helping me develop the confidence to apply these concepts in
real-world situations. What truly sets PGDIM apart is the balance it creates
between academic excellence and holistic development. The experiences,
lessons, and relationships you build here will stay with you long after the course
ends, making PGDIM notjusta qualification, buta truly life-changing journey.

Bhoomi Kapoor
Batch of 2025-26

Coming into this course, after years spent building a career across data,
operations, and strategy, I wasn't sure how a tech background would fit into a
course builtaround international marketing. It turned out to be exactly the bridge
I needed. The program pushed me to look at markets through a wider lens,
studying trade and supply chain shifts across international markets, building
sentiment models to read how audiences and economies respond to change, and
researching how nations are approaching digital currencies to understand where
global finance and coalitions of trade are heading. What stayed with me most was
how the course reshaped my thinking, from solving isolated problems to
understanding how markets, policy, and technology move together across
borders. This course rewards people willing to rethink how they see the world.

Yatin Kumar
Batch of 2025-26

& PGDIM has been one of the most rewarding experiences of my academic

§ journey. In just one year, the program gave me much more than marketing
knowledge as it gave me confidence, exposure, meaningful experiences, and
§ lifelong connections. The curriculum was industry-oriented and helped me
understand marketing from both strategic and practical perspectives, preparing
me for the professional world.”The faculty members were incredibly supportive
throughout the journey. Their guidance, encouragement, and willingness to
mentor students played a significant role in my personal and professional
growth. I will always cherish this journey and remain grateful to the faculty,
mentors, and peers who made it so memorable.

Aditi Rajauria
Batch of 2025-26
16



PGDIM was more than just a return to academics, it was a journey of
rediscovery. After a long educational break, I was embraced by a warm,
inclusive, and inspiring college environment. The unwavering faculty support,
interactive teaching methods, and practical exposure through guest lectures,

workshops, and industrial visits made learning meaningful and relevant.
As the Class Representative of the 2024-25 batch, I had the opportunity to
lead, collaborate with faculty, and contribute creatively, from managing the

£)

official Instagram page to co-editing the annual magazine Youth Beat.
Each experience shaped my confidence and helped me grow both & -

journey that helped me rediscover my potential, clarify my goals, and confidently embrace
future opportunities.

personally and professionally. PGDIM is not just a course; it is a transformative

Isha Singh
Batch of 2024-25

I am grateful to have enrolled in the PGDIM program. It's been a transformative

experience, offering invaluable insights, knowledge, and skills that have
ignificantly enhanced my personal and professional growth. More importantly,
I've had the opportunity to connect with incredible individuals who have
become great friends and mentors. Being recognized as the chiever of the Year
2024-25 was a truly treasured memory. I'm thankful for the lessons learned and
relationships built during this journey.

Mahima Arora
Batch of 2024-25

My experience with the PGDIM course has been truly enriching, both
academically and personally. The program is well-structured and places a
strong emphasis on developing real-world skills. From numerous workshops on
data analytics and digital tools to hands-on sessions that encouraged critical
thinking and creativity, every aspect was designed to help us grow. One of the
highlights was interacting with peers from diverse academic and professional
backgrounds, it brought in fresh perspectives and made learning even more
dynamic. The faculty members were always approachable and eager to support
our learning journey. These practical experiences not only boosted my
confidence but also prepared me for dynamic roles in the marketing industry.
For anyone looking to build a strong foundation in marketing, this course offers the perfect blend of
theory and application.

Kriti
Batch of 2024-25
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My experience with the PGDIM course has been great, both in terms of
academics and extracurricular activities. Being an introvert and shy person and
now participating in almost every activity. Winning the Achiever of the Year
Award (2023-24) on this annual day was a memory to last forever. The faculty
members are supportive and motivating. Their interactive sessions and case-
study-based discussions were enormously helpful for gaining practical insights.
For anyone considering a postgraduate diploma in marketing, this course would
be very helpful.

Bhavya Sehgal
Batch of 2023-24

Iam currently working as a freelancer in the field of digital marketing and would 3§
like to give due credit to my learning in PGDIM course at SGGSCC. It was an 1

enriching blend of theory and practice. Organizing a speaker session honed my
communication and event management skills, while participating in the Coca-
Cola visit offered insights into brand collaboration. This program has equipped [
me with a comprehensive skillset and the confidence to excel in the dynamic |
world of international marketing.

Shivika
Batch of 2023-24

It was a wise decision for me to pursue post-graduate diploma in international
marketing, and the SGGSCC faculty members were instrumental in influencing
my decision. Being the editor of the college magazine “Youth Beat” was one of
{ the delights of my time SGGSCC. Working on developing creative content was a
wonderful endeavor. I acquired expertise about the creation of magazine, from
] conceptualizing ideas to producing layouts and designs. Throughout my time at
§ the course, I also had the chance to plan several marketing events, which helped
me hone my event planning and management skills. Working with many teams

and educators, and seeing the plan come to fruition, was a tremendous learning
experience. Overall, my time at SGGSCC was very enriching and aided my
growth on professional as well as a personal level and becoming achiever of the batch was icing on the
cake. I am grateful for the opportunities I was given and the abilities gathered. I highly recommend
this course to anyone looking for an excellent education and a supportive community.

Shruti Malik
Batch of 2022-2023
Public Speaker, TEDx
Social Activist
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“Without craftsmanship, inspiration is a mere reed shaken in the wind”. PGDIM
has been one of those turning points, we look for the whole of our life. This course
has been a carefully crafted and curated set of experiences that is not less than
any blessing to me. The wonderful and inspirational people I met, the incredible
amount of knowledge I gained, and the situations I was exposed to were all
elements of the perfect storm. Keeping a revolutionary attitude of hard work will
inevitably pay off, and I encourage anyone considering changing their life to take
this plunge in PGDIM. Thanks to SGGSCC, I was able to experience senior
responsibilities and roles — indeed start an entirely new career in Advertising.

Sahejpreet Singh Kohli
Batch 2020-21
Brand Manager

PGDIM was a journey that changed my global business perspectives and
marketing comprehension for the better. Apart from the knowledge gained, the
practical experiences through internships, group projects, presentations, and
case studies gave me a deep dive into the globally smart ways of commerce,
business, and CSR activities.

Ashita Modi

Batch of 2016-17

Currently leading employer branding (Asia Pacific),
Concentrix (an IBM subsidiary)

Faculty of Sri Guru Gobind Singh College of Commerce has always believed in
helping and guiding its students and it was no different during the placement
season. Regular classes held at our college to help us with our aptitude, technical
and interpersonal skills were of great help. Special lecturers, industrial training
were the key ingredients to nourish us to corporate world. Our placement
administration officers also guided and encouraged us at each step thereby
helping me secure my placementat such areputed company.

Amandeep Singh
Batch of 2015-16
Assistant Director, FICCI

A part of 2009-2010 PGDIM Batch, I feel that the curriculum of the course was
very well thought out and was in line with the current demand of the corporate
world. From the name of it, one might think it's concentrating only on marketing
aspect but that’s not the case and it focuses on other areas such as international
business, finance and statistics. Additionally, the faculty is extremely supportive
and encouraging, regular presentations and group discussions were extremely
helpful in preparing us for the corporate world.

AnuPamneja
Batch of 2009-10
Associate at Goldman Sachs
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UNIVERSITY OF DELHI (PROCTOR’S OFFICE) ORDINANCE XV-B
‘MAINTENANCE OF DISCIPLINE AMONG STUDENTS OF THE UNIVERSITY

All powers relating to discipline and disciplinary action are vested in
the Vice-Chancellor.

The Vice-Chancellor may delegate all or such powers as he/she deems
proper to the proctor and to such other persons as he/she may specify
on this behalf

Without prejudice to the generality of power to enforce discipline
under the ordinance the following shall amount to act of gross
indiscipline:

¢) Benotfora stated period, admitted to a course or course of study
ina college, department or institution of the University; or

d) Befined withasum of rupees that may be specified; or

e) Bedebarred from taking a University or College or Departmental
Examination or Examinations for one or more years; or

f)  That the result of the student or students concerned in the
Examination or Examinations in which he/she or they have
appeared be cancelled.

a) Physical assault or threat to use physical force against any 5. The Principals of the Colleges, Heads of the Halls, Deans of the
member of the teaching and non teaching staff of any Faculties, Heads of Teaching Departments in the University, the
institution/department and against any student within the Principal, School of Correspondence Course and Continuing
University of Delhi; Education and Librarian shall have the authority to exercise all such

b)  Carryingof, use of or threat to use of any weapon; disciplinary powers over students in their respective Colleges,

¢) Any violation of the provision of the Civil Right Protection Act, Institutions, ~ Faculties ~ and  Teaching Departments, in the
1976; University as may be necessary for the proper conduct of Institutions,

d) Violation of the status, dignity and honour of students belonging Halls and teaching in the concerned Departments. They may
to the scheduled castes and tribes; exercise their authority through or delegate authority to, such of the

) Any practice-whether verbal or otherwise-derogatory of women; teacl}ers in their Colleges, Institutions or Departments as they may

f)  Anyattemptsatbribing or corruption in any manner; specify for these purposes.

g)  Wilful destruction of institutional property; 6.  Without prejudice to the powers of the Vice-Chancellor and the

h) Creating ill will or intolerance on religious or communal Proctor as aforesaid, detailed rules of discipline and proper
grounds; conduct shall be framed. These rules may be supplemented, where

i)  Causingdisruption in any manner of the academic functioning of necessary, by the Principals of Colleges, Heads of Halls, Deans of
the University system; Faculties and Heads of Teaching Department in this University. Each

i)  Ragging as per Ordinance XV-C; Without prejudice to the student shall be expected to provide himself/herself with a copy of
generality of his/ her power relating to the maintenance of theserules.
discipline and taking such action in the interest of maintaining 7. At the time of admission, every student shall be required to sign a

discipline as may seem to him/her appropriate, the Vice
Chancellor, may in the exercise of his/her powers aforesaid
order or direct that:

a) Anystudentorstudents be expelled; or

b) Anystudentorstudents be, forastated period rusticated; or

declaration that on admission he/she submits himself/herself to the
disciplinary jurisdiction of the Vice-Chancellor and the several
authorities of the University who may be vested with the authority to
exercise discipline under the Acts, the Statutes, the Ordinances and the
rules that have been framed there-under by the University.

ORDINANCE XV-C OF THE UNIVERSITY OF DELHI

Ragging in any form is strictly prohibited within the premises of 7. If the Principal of College or Head of the Department or Institution or
College/Department or Institution and any part of Delhi University the Proctor is satisfied that for some reason, to be recorded in writing, it
system as well as on public transport. is not reasonably practical to hold such an enquiry, he/she may so
Any individual or collective act or practice of ragging constitutes gross advise the Vice-Chancellor accordingly.
indiscipline and shall be dealt with under this Ordinance. 8. When the Vice-Chancellor is satisfied that it is not expedient to hold
Ragging for the purposes of this Ordinance means any act, conduct or suchanenquiry, his/her decision shall be final.
practice by which dominant power or status of senior students is 9. On the receipt of a report under Clause (5) or (6) or a determination by
brought to bear on students freshly enrolled or students who are in any the relevant authority under Clause (7) disclosing the occurrence of
way considered junior or inferior by other students and includes ragging incidents described in Clause 3 (a), (b) and (c), the Vice-
individual or collective acts or practices which: (a) involve physical Chancellor shall direct or order rustication of a student or students for
assault or threat to use of physical force; (b) violate the status, dignity aspecific number of years.
and honour of women students; (c) violate the status, dignity and 10. The Vice-Chancellor may in other cases of ragging order or direct that
honour of students belonging to the scheduled caste and tribes; any student or students be expelled or be not, for a stated period,
(d) expose students to ridicule and contempt and affect their self- admitted to a course of study in a college, departmental examination
esteem; (e) entail verbal abuse and aggression, indecent gestures and for one or more years, or that the results of the student concerned in the
obscene behaviour. examination or examinations in which they appeared, be cancelled.
The Principal of a College, the Head of the Department of an 11. In case any students who have obtained degrees of Delhi University
Institution, the authorities of College, of University Hostels or Halls of are found guilty under this Ordinance, appropriate action under
Residence shall take immediate action on any information of the Statute 15 for withdrawal of degrees conferred by the University shall
occurrence of ragging. beinitiated.
Notwithstanding anything in Clause (4) above, the Proctor may also 12. For the purpose of this Ordinance, abetment to ragging will also
suo moto enquire into any incident of ragging and make a report to the amounttoragging.
Vice-chancellor of the identity of those who have engaged inragging 13 Ay institutions within the Delhi University system shall be obligated t

. y system shall be obligated to

and the nature of the incident.

The Proctor may also submit an initial report establishing the identity
of the perpetrators of ragging and the nature of the ragging incident.

carry out instructions/ directions issued under this Ordinance, and to
give aid and assistance to the Vice- Chancellor to achieve the effective
implementation of the Ordinance.

Anti Ragging Committee Internal Complaint and Help Line Numbers

S. Jasvinder Singh Gender Sensitization Women in distress cell - 181

Tel. No.: 20871260, 20871262 Prof. Rekha Sharma Helpline No. - 112
E-mail: jasvindersingh@sggscc.ac.in Tel. No.: 20871260, 20871262 Women Helpline - 1091, 1096

E-mail: rekhasharma@sggscc.ac.in
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